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Lecturer  
Date  
    
Requirements 
- Every post is a combination of text and visual images 
- There is a post for Hero, Hub AND Hygiene content 
- Student used Photoshop for at least one post 
- Every post is designed to match the chosen channel 

    

Criteria 
Score 0-
3 Subtotal Substantiation/comments 

Content matches: 

 

0 

 

- Objective 
- Target audience 
- Channel 
- Business Model Canvas 
Content has variety in subject, but is 
consisent in design and style 

 
 

Content calendar is clear, consistent 
and complete 

 
 

Final Grade #N/A 
  



Assignment 1: Business Canvas Model 
 

• Key Partners • Key Activities • Value Proposition • Customer 
Relationships 

• Customer 
Segments 

• *Employees, staff and 
teachers at the HAN: we 
can acquire their 
expertise in their fields to 
enhance the HAN’s 
education 

• Han catering company 
• Cleaning/Maintenance 

comapny 
• Arnhem student point 
• ISA 
• Vietnamese society 
• International student 

network 
• HAN’s network that can 

be invited for guest 
lectures 

• Sporthal Kermisland (for 
organizing 
basketball/volleyball 
events, self-defence 
workshop, soccer) 

• HFS (Han Formula 
Students) 

• Developing courses 
and teaching 

• Acquiring new 
personnel 

• Attracting new 
students (online 
open day, 
webinars, student 
for a day, education 
fairs, 1-to-1 
meetings) 

• Keeping up to date 
all communication 
channels (Website, 
Facebook, 
Instagram) 

• Acquiring new 
personnel 

• Organising 
interactive/social 
events with the 
target to support 
and enhance 
customer 
relationship (online 
workshops, 

• We offer a cosy, a 
home away from 
home and 

• Diverse atmosphere 
to our 
customers/audience. 
An open-minded 
environment where 
you be who you are. 

• We solve a 
common problem 
of when students 
move abroad to 
study, by 
organising activities 
where you can meet 
people, socialise 
and network. Create 
and build 
relationships.  

• We organise and 
host events such as 
lunches/dinners, 
city trips, scavenger 
hunts and many 
more. Create theme 

• *We provide our 
target with 
clearer career 
developmental 
path 

• *We increase 
chances of 
employability 

• *Adaptation to 
the current needs 
of the labour 
market 

• *Access to high 
quality education 
and possibility to 
acquire soft skills  

• *Acquisition of 
additional skills 
and competences 
(such as: via 
workshops, 
language courses) 

• *Hospitality, 
compassion, 
integrity, respect, 
inclusion 

• Current 
students 
enrolled in 
a course at 
Han  

• Lecturers   
• Administra-

tive staff 
• Parents 
• Alumni 



• Bondi (start-up located at 
the IKPW composed og 
Han students) 

• Investors 
• TedX Arnhem 
• Internationalstudentswork 
• Companies and Institutes 

(in NL and abroad)- in 
which students can do 
their internships and 
graduation projects 

• * Netoworks include: 
USCA, EFMD, 
CLADEA (The Latin 
American Council of 
Management Schools ), 
ACE (Automotive Center 
of Expertise), The 
European Association of 
Schools of Social Work 
(EASSW), The European 
Network of Occupational 
Therapy in Higher 
Education (ENOTHE), 
The European Network 
of Physiotherapy in 
Higher Education 
(ENPHE) , COHEHRE, 
The European Network 
of Sport Education 
(ENSE) The European 
Teacher Education 

community 
dinners, 
masterclasses, 
introduction weeks, 
karaoke nights, 
graduation 
ceremonies, Q&A 
sessions, talent 
events) 

• Taking care of 
campus facilities 
(cafeteria, campus 
shop, sports clubs, 
multimedia centres, 
IT facilities, places 
to relax outside of 
the building) 

• Research in the 
student learning 
environment 

days and small get 
together to provide 
a place for students 
to socialise.  

• We research better 
ways to improve 
communication in 
our department for 
us to be more 
united 

• We offer good 
quality and on-track 
education, I.e. 
sharing knowledge 

• Experienced 
teachers for those 
students who are 
are looking for a 
more hands-on and 
practical education 

 

• Feedback is 
received after 
lectures to 
improve their 
quality 

• Up-to-date 
communication 
via social media 
pages of HAN  

• Students are 
engaged with 
guest lecturers to 
get to know hte 
real-life working 
environment 

• Forming student 
communities 
which interact 
with ISB (such as 
* Vietnamese 
student society, 
Han Huntu, etc.) 

• Lecturers and 
other members of 
the staff provide 
students with 
consistent 
advice/counseling 

• * Assessment of 
learning and 
access to 
administrative 



 
 
 
 

Network (ETEN) , The 
SUNY Center for 
Collaborative Online 
International Learning 
(COIL), The International 
Confederation of Dietetic 
Associations (ICDA) 

procedures via 
online platforms 

• HBO study for 
bachelors and 
masters with an 
international 
environment 



• Key Resources • Channels • Cost Structure • Revenue 
Stream 

• *Human resources:  
- students and 

interns who do 
their graduation 
assignment at HAN 
and therefore, use 
this opportunity to 
research 
communication 
within the ISB 
department 

- Teachers update 
the study 
curriculum often to 
ensure good quality 
and up-to date 
education 

 
• Physical resources:  

- Printers, furniture, 
computers - which 
have programs that 
can help students 
be familiar with the 
tools that will be 
used in projects 

- Basecamps, 
Work/meeting 

• Events  
• Social Media channels 

(Facebook, LinkedIn, 
Instagram) 

• Online Platforms (website, 
Teams) 

• E-mails 
• Print documents, flyers, etc. 

and magazines 
 

• Salary for personnel 
• Advertising/Marketing 

activities 
• Maintenance of the 

physical environment 
and keeping facilities up 
to date 

• Funding for scolarships 
and exchange programs 

• Partnerships 

• *Bachelor 
Degrees:  

• European 
students + 
Suriname: € 
2,143 

• Non-European 
students:  

• € 7,399 
• For 2021-2022 

academic year:   
• €2,168/€ 7,510 
• In full payments 

or installments 
(year-per-year) 

• *financial 
guarantee- for 
non-European 
students 



rooms, study 
center, 
meeting/hangout 
areas around the 
school, cafeteria 

• Nearby park, a gym, lokaal 99, 
outside seats where bigger events 
can be hosted 

• HAN database 
 

• Financial resources: funding from 
tuition fees, for scholarships 



Assignment 2: Persona, Empathy Map, Customer Journey 
 
Persona 



Empathy Map  



Customer Journey Map 
 



Assignment 3: HHH 

 



Found HERO content 
Figure 1: Podcast release 

Figure 2: Mindfullness event 

Figure 3: Open evening 

Figure 4: Consultation weeks 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

      

 

 

 

 

 

 

 

 

 



 

 

Photo 3 Hero (found media) 



 

 

 

 



Created Hero Content: 
Figure 5: ISB announcement physical classes 

Figure 6: Enter a business life in a business school 

Figure 7 Internship campaign ‘Future me’ 

Figure 8: Han got talent 

 

 

 

 

 
 
 

  



  



Found HUB content 
 

Figure 1: Blog about best study strategies 

Figure 2: Blog about successful students 

Figure 3: Photographer job alert 

Figure 4: Number of student registrations 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 



Created Hub Content: 
 

Figure 5: Facebook post- Invitation to students to make short video of a moment in their 

summer to share their experiences with each other. It suits the target since they use 

Facebook to communicate with HAN. 

Figure 6: Events team behind the scenes 

Figure 7: Success story in ISB 

Figure 8: Instagram Story invitation to a guest lecture by Neil Patel 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
  



 
 
 
Caption:  
Curious to who has been cooking up the fun in our events? Meet our events 

team behind the scenes. Veerle, Suhaib, Sven and Slavena. Hold to your seats 

because there is something nice that awaits you this June. Like our page to 

know more details of our upcoming events.  

 

 

 

 

 

 

 

 

 
 
 
 

 
 
 
 
Caption:  
From a typical school research to becoming one of interrail’s most 

reliable market research. Jenny was able to help interrail with their  

brand awareness strategy by using her research in her second  

year. Way to go Jenny!          



 
 
 
 
  



Found HYGIENE content 
Figure 1: Study abroad general information 

Figure 2: Registration requirements for applying at HAN 

Figure 3: Companies in partnership with HAN 

Figure 4: Checklist for going to HAN 

 

 

  



 



Created Hygiene Content: 
Figure 5: Time management 

Figure 6: Email welcoming students 

back for the new study year- 

featuring schoolbooks’ list and 

academic calendar 

Figure 7: Disenrolling instructions; 

instagram stories 

Figure 8: Email welcoming students 

back for the new study year- 

includes schoolbooks’ list and 

academic calendar 

 

 

 

 

 

  



 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Assignment 4: Content calendar 
 
 



 
Date Day Conte

nt 
code 

Subject Target 
audience 

Type of 
content 

Description Owner Status Objective Channel Content Action 

05/05/202
1 

Wednesday HE1 Podcast release Current 
students 

Hero The culture club 
podcast release 

France Done Advertising Instagram, 
Facebook 

Photo of the 
recording  

Done 

24/05/202
1 

Wednesday HY1 Study abroad 
information 

Current 
students 

Hygiene General information 
about applying to 
study abroad 
programs 

France Waiting to 
post 

Community Website Text No further 
action 
needed 

25/05/202
1 

Tuesday HU1 Best study practices Current 
students 

Hub An article about best 
study practices 

France In progress Community Website Text Write 
article 

26/05/202
1 

Wednesday HE5 ISB back to school 
announcement 

Current 
students 

Hero Announcement of 
physical classes 

France In 
production 

Community Instagram, 
Facebook 

Photoshopped 
photo+text 

Photoshop 
photos 

27/05/202
1 

Thursday HU2 Student spotlight Current 
students 

Hub Two ISB students 
opened up a business; 
success story 

France Waiting to 
post 

Advertising Instagram, 
Facebook 

Photo of the 
student+quote 
from her 

No further 
action 
needed 

31/05/202
1 

Monday HY7 Disenrolling 
instructions 

Current 
students 

Hygiene Who to contact and 
what to include in the 
email 

France Visual 
done; still 
needs 
caption 

Community Instagram, 
Facebook 

Photo with text Write a 
caption 

01/06/202
1 

Tuesday HU3 job alert Current 
students 

Hub Photographer job alert Antonia Text 
outlined, 
needs 
visuals 

Community Facebook Text with a 
photo  

Obtain 
picture 
from the 
job 
advertisers 

03/06/202
1 

Thursday HU4 News article on the 
website 

Current 
students 

Hub Number of student 
registrations: facts 
and figures 

Antonia Done Leads Website Image with 
calculated data 

No further 
action 
needed 

07/06/202
1 

Tuesday HY3 Companies in 
partnership 

Current 
students 

Hygiene Career center; 
available partners for 
internship 

Antonia Done Community Han Job 
Teaser 
website 

Images and 
data from 
companies 

Done 

08/06/202
1 

Tuesday HU5 Invitation to 
students 

Current 
students 

Hub Invitation to students 
to make short video of 
a moment in their 
summer to share their 
experiences with each 
other. It suits the 
target since they use 
Facebook to 
communicate with 
HAN. 

Antonia Done Community
Leads 

Facebook, 
Instagram 

Photoshopped 
image and 
description 

No further 
action 
needed  

10/06/202
1 

Thursday HU6 Events team Current 
students 

Hub Who are behind the 
curtains during 
events?  

France In progress Community Instagram, 
Facebook 

Film of what 
happens before 
an event 

Need to 
film video 



15/06/202
1 

Tuesday HU7 Student spotlight Current 
students 

Hub Students Merve and 
Sarah and their 
business 

France Waiting to 
post 

Awareness Instagram, 
Facebook 

Photo of the 
two 
students+text 
caption 

No further 
actions 
needed 

17/06/202
1 

Thursday HU8 invitation to a guest 
lecture by Neil Patel 

Current 
students 

Hub  Insagram Story 
promoting a guest 
lecture on Online 
Marketing, given by 
Neil Patel 

 Antonia In progress  Leads 
Community 

 Instagram  Photo and 
short 
decsription 

 Ask for a 
photo 

18/06/202
1 

Friday HE2 Mindfullness event Current 
students 

Hero Event notification France In planning Awareness Instagram, 
Facebook 

Photo from a 
previous 
event+text 
invitation+sign 
up link 

Make a 
draaiboek 

24/06/202
1 

Thursday HY6 Schoolbook list Current 
students 

Hygiene An email welcoming 
current students back 
on Campus for the 
new school year, 
includes content 
calendar and a 
schoolbook list 

Antonia In planning Awareness Email Text, PDF of 
book list and an 
infographic for 
the academic 
calendar 

Make the 
Infographic
and write 
the text 

14/07/202
1 

Wednesday HE6 business life Current 
students 

Hero Promotion of a 
business environment 
at ISB 

France In progress Advertising Instagram Photo of 
students in 
business 
outfits+text 

Photoshop 
photo 

30/07/202
1 

Friday HY4 Checklist Prospects Hygiene A page on the Han 
website which 
contains 

Antonia Done Conversion HAN 
website 

Text and links Done 

02/08/202
1 

Monday HY2 Registration 
requirements 

Current 
students 

Hygiene Applying for a a room; 
requirements 

France Checked 
info and 
updated 

Awareness Website, 
Intranet 

Text No further 
actions 
needed 

30/08/202
1 

Monday HY8 subjects list Current 
students 

Hygiene A list of what subjects 
students are getting 

France Visual 
done; 
waiting to 
be posted 

Awareness Instagram, 
Facebook 

Photo with text 
of the info 

No further 
actions 
needed 

06/09/202
1 

Monday HY5 Time management Current 
students 

Hygiene 6time-management 
tips on how students 
can handle their time 
efficiently  

Antonia Done Community Leaflet-
propagated 
on Campus 

Leaflet with 
photoshopped 
visual and text 

No furhter 
actions 
needed 

15/09/202
1 

Wednesday HE4 Consultation weeks Prospects Hero Online zoom meeting 
with future students- 
talks with HAN 
lecturers and 
administration staff 
regarding the desired 

Antonia In planning Awareness Zoom 
meeting-
posted on 
Facebook, 
third-party 

Presentation, 
video materials, 
text and images  

Plan each 
of the 
activities 
and 
prepare 
presentatio



study courses by 
international students 

websites, 
Instagram 

n with 
insights 
from the 
different 
study 
courses 

18/10/202
1 

  HE7 Internship campaign 
‘Future me’ 

Current 
students 

Hero  3 students from 
Communication 
course and 3 Students 
from International 
Business course have 
the chance to win 
2months summer 
internship  

Antonia  In planning  Communit
y 

 Instagram Photoshopped 
image and 
description 
List with 
requirements 
for 
participation  
  

 Write the 
list with 
requiremen
ts, plan 
meeting 
with 
professiona
ls 

20In/04/20
22 

  HE8 HAN got talent Current 
students 

Hero  YouTube video 
featuring the talent 
show of ISB students 

Antonia  In planning  Communit
y 

 YouTube  Video  Plan the 
sequence 
of the 
event 
activities 

Extra content:  

  OIDH
U1 

Student spotlight Current 
students 

Hub Two students from IB 
started their own start 
up for sustainable 
vehicles 

France Pending Awareness Instagram, 
Facebook 

Photo of the 
two students 
with their 
products 

Take photo 
of them 

  OIDH
U2 

Coffee date Current 
students 

Hub Coffee and cookies at 
the basecamp every 
Wednesday 

France Pending Community Instagram, 
Facebook 

Photo of coffee 
cups at the 
basecamp 

Take a 
photo and 
prepare 
caption 

  OIDHY
1 

Exam period t4 and 
t5 

Current 
students 

Hygiene Info and dates of 
exam periods 

France Pending Community Instragram, 
Facebook 

Photo with text 
of the 
information 

Make 
layout on 
canva 

  OIHY9 Showcase HAN 
lecturers’ 
background and 
current 
environment 

Current 
students, 
prospects 

Hygiene Who are our 
lecturers? – YouTube 
video about their 
career, personal path, 
what made them 
begin a career as 
lecturers and how do 
they spend time 
together as HAN 
employees 
 

Antonia Pending Awareness 
Community 

YouTube Video SHoot 
videos of 7 
lecturers in 
ISB 

31/05/202
1 

 OIHU9 Healthcare as a 
mandatory 

Current 
students 

Hub Instagram live story 
with a professional 

Antonia Pending Community Instagram Livestream Agree on 
specific 



ingredient of 
successful 
education 

from the healthcare 
Industry- bringing 
awareness about the 
danger and risks of 
smoking tobacco on 
31st May- the World 
Health Organization’s 
World No Tobacco 
Day 
 

subtopics 
to be 
discussed 
and 
prepare 
questions 
 

  OIHU1
0 

Awareness of LGBT 
Communities 

Current 
students 

Hub Pride Month 2021 (An 
Annual LGBT Pride 

Celebration) () 
 Online zoom event- 
quiz and talks to raise 
awareness of current 
issues facing the 
community 
 

Antonia Pending Community Instagram, 
Facebook 

Zoom event Prepare 
specific 
topics 
points, 
make a 
presentatio
n 

 
 



Assignment 5 Reflection 
 
 
 
 

 
 
 
 

 
France’s reflection: 

� Our target audience persona is a passionate communication student. 
Therefore, I think what she needs is good communicative environment in her 
university. A clear announcement or notification of activities would definitely 
be interesting to her which later on will result to her staying tuned to these 
media channels in order to get the latest news. She is very creative which 
makes decorative, innovative and unique posts very attractive to her. She is 
working on having better time management which we want to project by 
giving her some tips and tricks to help her out. As well, she likes applying her 
knowledge in the real world and the best way we can exercise this interest is 
by providing workshops that can be helpful with students like Laura.  
 

� Next, our target market’s persona wants to develop more skills that can be 
later on used in their future career. Besides that, they want to acquire practical 
experience which we want to exercise by offering job alerts within the ISB 
community. Furthermore, they would want to gain an international network 
and we have formulated a way this can happen. This is through events and get-
togethers with other students in ISB.  

 
 

� In other words, I do think our content is very much relevant to our target 
market. I considered what the target market’s age group would consider 
interesting, her passions, personality and what she considers relevant are all 
applied to what we have created and found. For example, her preferred 
channels are the most common medium we would like to use for us to be able 
to reach her. Besides that, I wanted to make sure that they are accurately 
informed about exam processes, the curriculum, and the projects/study 
abroad. 

 
Antonia’s reflection: 

� Since one of our persona’s main pain points were time-management and 
application of the knowledge they gain at HAN in the real arena, we created a 
leaflet for time-management tips which will be distributed at the school 
library, classrooms and HAN corridors.  



� For satisfying the needs for practical experience, we will post a Hero content 
on their most often used channel (instagram) to  announce the campaign 
‘Future me’ where they can gain extra experience besides their scheduled 
internships during the 3rd and 4th Year at the University. This internship 
campaign will take place during the summer and only 6 students from ISB will 
have the chance to participate. For the image- HAN is a bracelet of the HAN 
helping hand to students, and the hand fingers are showing a sign of ‘Victory’- 
the victory that students will have over their fear of the practical side of their 
studies! 
 

� Since another of the frustrations of our Persona is studying solely online, 
announcement is made that HAN will open for physical classes again (again 
other most preferred communication channel-instagram).  

 
� Our Persona is creative and that’s why we will otganise Talent Event 2020, 

where they can network (one of the painpoints) and show their creative 
personality and skills.  


